
MARCH 29 - APRIL 2, 2011

CELEBRATE 
FASHION.

MINI WRAP UP



MISSION

Lexus Nashville Fashion Week is a city-wide celebration of Nashville’s 
thriving fashion and retail community and its vast array of creative talent 
-- featuring local, regional and national design talent in fashion events 
and shows, and encouraging both Nashvillians and visitors to explore 
the city’s diverse fashion and retail spaces throughout the week with 
promotions, partnerships and industry expert panels.

Lexus Nashville Fashion Week is founded and directed by Creative 
Co-op Nashville LLC, a volunteer collaboration of fashion, retail and 
media professionals that have partnered to combine their resources 
and passion to create an event to spotlight Nashville’s growing fashion 
industry.



NASHVILLE
FASHION
FORWARD
FUND

Ticket proceeds from Lexus Nashville Fashion Week benefit the Nashville 
Fashion Forward Fund, an endowed fund administered by The Community 
Foundation of Middle Tennessee. The Nashville Fashion Forward Fund 
will be awarded annually to advance the career of fashion industry 
professionals with ties to Middle Tennessee by providing financial awards 
for professional development. The Nashville Fashion Forward Fund 
ensures that Nashville Fashion Week is an ongoing, sustainable focus for 
philanthropic support.

Applications are accepted in the fall with winners announced mid-
December. Award recipients are selected by a committee of the Board of 
The Community Foundation of Middle Tennessee.



SPONSORS

TITLE SPONSOR
Lexus of Nashville

PRESENTING SPONSOR
The Mall at Green Hills

EVENT SPONSORS
Arnold Myint
B-C & Company
Big Events Inc.
Cambria
emma 
Firecracker 
Grand Avenue
Hutton Hotel
Jamie 
Jive! A Digital Print Factory
Lipman Brothers
Lotus Energy Drink
MACS | AMAX
McNeely Pigott & Fox Public Relations, LLC
The Pinnacle at Symphony Place
Project Artisan
Terrazzo
UAL 
War Memorial Auditorium
Wondergraphics

MEDIA SPONSORS
The City Paper
Clear Channel Nashville
HER Nashville
Lightning 100
Nashville Scene
Nashville Parent
News Channel 5
Nfocus
NowPlayingNashville.Com
yelp!

PRESENTING BOUTIQUES
Gus Mayer
Hemline
Levy’s
Posh Boutiques
Stacey Rhodes Boutique

COMMUNITY PARTNERS
The Community Foundations
EntrepreneurCenter 
MAYOR’S OFFICE
Nashville Chamber of Commerce
Nashville Downtown Partnership
Nashville Fashion Group

STYLE SPONSORS
Element Salon
EYECANDY SALON
Fruition 
Green Pea Salon
Salon Nfuse
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ATTENDANCE



TUES 3/29

12 - 6 / THE GULCH
MARGARET ELLIS STUDIO

1 - 4 / WEST END
UAL

4 - 6 / BRENTWOOD & 12TH SOUTH
BLUSH BOUTIQUE
IMOGENE + WILLIE

10AM - 4PM/ THE GULCH
MARGARET ELLIS STUDIO

10AM - 4PM / THE GULCH
MARGARET ELLIS STUDIO

7:30 / THE PINNACLE BUILDING
JAMIE & THE JONES
AKIKO
LORETTA JANE
SYLVIA HEISEL
KEVORK KILEDJIAN

9:30 / SUZY WONG’S HOUSE OF YUM 
OFFICIAL KICKOFF PARTY

9 - 12 / EDGEHILL VILLAGE
SLEEVELESS AFTER PARTY

WED 3/30
10AM - 4PM / THE GULCH 
MARGARET ELLIS STUDIO

10AM - 6PM / GREEN HILLS & WEST END 
H. AUDREY
KATE SPADE GREEN HILLS
KING JEWELERS
MUSE BOUTIQUE
WOLFORD

10AM - 6PM / GREEN HILLS & WEST END 
GUS MAYER
KATE SPADE GREEN HILLS
KING JEWELERS
MUSE BOUTIQUE
WOLFORD
WOO SKINCARE & COSMETICS

10AM - 6:30PM / GREEN HILLS 
HEMLINE
MONKEE’S OF NASHVILLE
WOO SKINCARE & COSMETICS

10AM - 6:30PM / GREEN HILLS
HEMLINE

2 - 6 / MIDTOWN & GREEN HILLS
LUCY POP SALON
ROYA BOUTIQUE

12 - 3 / WEST END
UAL

2 - 6 / GREEN HILLS 
ROYA BOUTIQUE

12:30 - 6:30 / GREEN HILLS
JUDITH BRIGHT

4:30 - 6:30 / EDGEHILL VILLAGE
WHATS-IN-STORE EDGEHILL VILLAGE

4 - 6:30 / DICKERSON PIKE
WEAR IT OUT MANUEL

5 - 9 / HILLSBORO VILLAGE
POSH BOUTIQUE IN THE VILLAGE

7:30 / RYMER GALLERY / THE ARCADE  
MELISSA TABOR
GADO GADO
BETSEY JOHNSON
T. RAINS
BEN SHERMAN

THU 3/31
10AM - 5PM / BELLE MEADE
JAMIE
10AM - 6PM / GREEN HILLS
FREE PEOPLE
H. AUDREY
KATE SPADE GREEN HILLS
KING JEWELERS
WOLFORD
WOO SKINCARE & COSMETICS

10AM - 6PM / GREEN HILLS, WEST END & EAST NASHVILLE 
ASH BLUE
FREE PEOPLE
H. AUDREY
KATE SPADE GREEN HILLS
KING JEWELERS
MUSE BOUTIQUE
OLD MADE GOOD
WOLFORD

10AM - 6:30PM / GREEN HILLS
HEMLINE
11AM - 4PM / GREEN HILLS & HILLSBORO VILLAGE
POSH BOUTIQUE IN GREEN HILLS
POSH BOUTIQUE IN THE VILLAGE

2 - 6 / GREEN HILLS
ROYA BOUTIQUE

2 - 6:30 / MIDTOWN
LUCY POP SALON
3 / GREEN HILLS
H. AUDREY

WHATS-IN-STORE FRANKLIN
3 - 6 / FRANKLIN 

4 - 6 /  EAST NASHVILLE
DIAMOND STAR HALO VINTAGE
HIP ZIPPER
4 - 6:30 /  WEST END
STUDIO 615 & THE SOLE OF 6154 - 6 / BRENTWOOD & MELROSE

LA CHIQUE BOUTIQUE
SALON N FUSE

4 / BELLE MEADE
POMME D’AMOUR

4:30 - 6:30 / WEST END 
MUSE BOUTIQUE

7:30 / CRYSTAL FOUNTAIN CHURCH 
OLIA ZAVOZINA
COOPER BY COURTNEY WARREN
WHITE RABBIT
UNION OF ANGELS
CHRISTIAN SIRIANO

FRI 4/1

10AM - 6:30PM / GREEN HILLS
HEMLINE
12 / BELCOURT THEATRE
KELLY CUTRONE

12 - 5 / GREEN HILLS
THE COSMETIC MARKET HILL CENTER
12 - 6 / EAST NASHVILLE
GOODBUY GIRLS

12 - 3 / GREEN HILLS
GUS MAYER

3 - 6 / WEST END 
UAL

3 / BELLE MEADE
POMME D’AMOUR

3 - 6:30 / THE GULCH 
BULLETS N MULLETS
4 - 6 / GREEN HILLS & BRENTWOOD
LEVY’S
LA CHIQUE BOUTIQUE

12:30 - 6:30 / GREEN HILLS
JUDITH BRIGHT

5 / GREEN HILLS
ASH BLUE

6 / DOWNTOWN 
THE TOMORROW FUND ART SHOW

7:30 / WAR MEMORIAL AUDITORIUM 
COQUETTE
NORMA CLARE
JULIANNA BASS
KATHERINE KIDD
GUSTAVO CADILE

9:30 / NASHVILLE FARMERS MARKET 
OFFICIAL AFTER PARTY

SAT 4/2 C I T Y W I D E  S H O P P I N G  D A Y

9AM - 5PM / MIDTOWN
LUCY POP SALON

10AM - 4PM  / DICKERSON PK 
WEAR IT OUT MANUEL

10AM - 5PM / BELLE MEADE 
CINDI EARL FINE JEWELRY
JAMIE

10AM - 5PM / GREEN HILLS & BELLE MEADE
ASH BLUE
THE BRIDE ROOM
CINDI EARL FINE JEWELRY
GUS MAYER
LEVY’S
THE PERFECT PAIR
PRIVATE EDITION

12 - 3 / LIPSCOMB UNIVERSITY
FASHION INDUSTRY PANEL DISCUSSIONS

12 - 3 / LIPSCOMB UNIVERSITY
FASHION INDUSTRY PANEL DISCUSSIONS

2 - 6 / GREEN HILLS & BRENTWOOD 
ROYA BOUTIQUE
STACEY RHODES BOUTIQUE

12:30 - 6:30 / GREEN HILLS
JUDITH BRIGHT

10AM - 6:30PM / GREEN HILLS & WEST END
HEMLINE
MONKEE’S OF NASHVILLE
STUDIO 615 & THE SOLE OF 615

10AM - 5PM / GREEN HILLS
THE BRIDE ROOM
PRIVATE EDITION

10AM - 6PM 
BETSEY JOHNSON
BLUSH BOUTIQUE
FREE PEOPLE
GOODBUY GIRLS
H. AUDREY
KATE SPADE GREEN HILLS
KING JEWELERS
LA CHIQUE BOUTIQUE
MUSE BOUTIQUE
POSH BOUTIQUE IN GREEN HILLS
POSH BOUTIQUE IN THE VILLAGE
STACEY RHODES BOUTIQUE
UAL
WOLFORD
WOO SKINCARE & COSMETICS

9  / THE PINNACLE BUILDING
EXCLUSIVE WRAP UP PARTY

7:30 / THE PINNACLE BUILDING 
VALENTINE VALENTINE
LEONA
STEVEN OO
ROBERT GRAHAM
AMAN STOVALL

11AM - 6PM / EDGEHILL VILLAGE 
WHATS-IN-STORE EDGEHILL VILLAGE

10:30AM - 5:30PM / BELLE MEADE
POMME D’AMOUR

12 - 4 /  THE MALL AT GREEN HILLS
THE MALL AT GREEN HILLS         CELEBRATION

10AM - 2PM  / TERRAZZO NASHVILLE
NASH FASH DASH 
THE OFFICIAL MARKETPLACE OF

6 / DOWNTOWN 
THE TOMORROW FUND ART SHOW

12 - 6 / BELMONT
LOCAL HONEY

12:30 - 6:30 / GREEN HILLS
JUDITH BRIGHT

1 - 4 / THE GULCH 
MARGARET ELLIS STUDIO

2 - 6 / GREEN HILLS
ROYA BOUTIQUE

4 - 6 / THE GULCH & GREEN HILLS
BULLETS N MULLETS
EMMALINE

5 / GREEN HILLS 
JIGSAW LONDON

 

12:30 - 6:30 / GREEN HILLS
JUDITH BRIGHT

ITEMS IN PINK ARE OFFICIAL          EVENTS. SCHEDULE SUBJECT TO CHANGE. FOR TICKETING / REGISTRATION INFORMATION FOR          EVENTS & THE MOST CURRENT SCHEDULES, VISIT NASHVILLEFASHIONWEEK.COM.

NASHVILLEFASHIONWEEK.COM

SCHEDULE



LOCATIONS



DESIGNERS

Akiko
Aman Stovall 
Ben Sherman
Betsey Johnson
Christian Siriano
Cooper by Courtney Warren
Coquette*
Gado Gado
Gustavo Cadile
Jamie & The Jones*
Julianna Bass
Katherine Kidd
Kevork Kiledjian
Leona*
Loretta Jane
Melissa Tabor*
Norma Clare*
Olia Zavozina*
Robert Graham
Steven Oo
Sylvia Heisel
T. Rains
Union of Angels
Valentine Valentine*
White Rabbit*

* LOCAL DESIGNER



UNION OF ANGELS
BY CYNTHIA BAPST

D A Y  1

D A Y  2

D A Y  3

D A Y  4

D A Y  5



T E S T I M O N I A L S

Nashville Fashion Week was a huge success from beginning to end. During the time 
we spent producing to finally showing our collection opening night, the support & 
recognition from the Nashville community as well as the folks behind the scenes at 
NFW was immense. Our brand was able to pick up a steady following & the event 
itself has allowed us the opportunity to further our business with help of the Nashville 
Fashion Forward Fund. The execution was flawless...from backstage help to fittings & 
our personal designer liaison, we felt as though Jamie and the Jones was represented 
not only as local designers, but as a brand who could walk the same runway with elite 
designers such as Christian Siriano & Betsey Johnson.
Jamie and the Jones

Participating in Nashville Fashion Week was a great experience for me. Originally 
from Tennessee I was honored to have been invited, & I was pleased to see just 
how organized & special this event was. Of course. I was in no way surprised. I am 
proud to say that I know a few of the co-founders, & I expected to see nothing shy of 
perfection. The entire operation was carried out with complete professionalism, & 
it is obvious that the creative minds behind NFW know the industry & are striving 
to ensure that Nashville continues to develop as a leading fashion contender. As a 
New York based designer & former NYFW participant I can say that the experience 
measured up to industry standards. From the co-founders to the dressers, everyone 
went above & beyond to accommodate the designers, & when I arrived I immediately 
felt secure in knowing that every detail was covered. I fully support the continuing 
development of NFW, & I look forward to seeing it grow.
Julianna Bass

“Nashville Fashion Week exceeded my expectations on every level imaginable, & I had 
very high expectations! What struck me most was how dedicated the coordinators 
were to showcasing local talent & benefiting the Nashville Fashion Forward Fund! 
They were able to achieve this in a very consistent, elevated way with models we have 
grown to love & work with again & again! The venues were unique & appropriate & 
each represented Nashville in their own special way. I am endlessly gracious & proud 
to have been part of the inaugural year & even more excited to be a part of this event 
for years to come!”
Lauren Leonard, Leona

“I am so honored to have been given the opportunity to show my collection at 
Nashville Fashion Week. It was such an incredible experience & one that I will always 
consider a highlight of my career. So many thanks to everyone that made the week 
possible & worked so hard to make it such a great experience for everyone involved. 
Cheers to an amazing week not only for the artists who were showcased, but to all of 
Nashville. This is a wonderful thing for city & we are all so proud to have it.”
Melissa Tabor





PHOTOS: EricEngland.com, Eunice Quiroz & LEXUS



BOUTIQUES

Ash Blue
Betsey Johnson*
Blush Boutique Brentwood
The Bride Room
Bullets n Mullets
Cindi Earl Fine Jewelry
The Cosmetic Market Hill Center
Diamond Star Halo Vintage and 
    T & P Vintage at Fanny’s House of Music
Emmaline
Free People
Goodbuy Girls
Gus Mayer* 
H. Audrey
Hemline*
Hip Zipper
imogene + willie
Jamie Nashville
Jigsaw London
Judith Bright
Kate Spade
King Jewelers
La Chique Boutique
Levy’s*

Local Honey
Lucy Pop Salon
The Mall at Green Hills
Margaret Ellis Studio
Monkee’s of Nashville
Muse Boutique
Old Made Good
the perfect pair
Pomme d’Amour
Posh Boutique in Green Hills*
Posh Boutique in the Village*
Private Edition
Roya Boutique
Salon N Fuse
Sleeveless
Stacey Rhodes Boutique*
Studio 615 and The Sole of 615
UAL 
Wear It Out Manuel
whats-in-store Edgehill Village
whats-in-store Franklin
Wolford Boutique Nashville
Woo Skincare and Cosmetics

* PRESENTING BOUTIQUE 
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FASHION 
INDUSTRY 

F E A T U R E D  S P E A K E R

F A S H I O N  I N D U S T R Y  P A N E L S

KELLY CUTRONE
President of People’s Revolution, television celebrity, author 

THE ARTS, CRAFT AND BUSINESS OF FASHION
LIPSCOMB UNIVERSITY, EzELL CENTER

THE FASHION AD
Speakers:   Michael Howard, photographer
      Amanda McRae, wardrobe/fashion stylist
      Salome Steinmann, model; Bravo’s ‘Make Me A Supermodel”

RETAIL REALITY
Speakers:   Jacob Keiser, retail merchandiser
      David Levy, co-owner, Levy’s
      Rhett Murdaugh, manager, Imogene + Willie
      Dena Ferrell Nance, owner and founder, what’s-in-store

FASHION 2.0: WHERE FASHION AND WEB 2.0 COLLIDE
Speakers:   Dave Delaney, social retail coordinator, Griffin Technologies
      Nicholas Holland, CEO, Centresource Interactive Agency
      Rachel Lang, marketing director, Project Artisan
      Zarna Surti, blogger, Zarna’s Runway

AMERICAN LUxURY
Speakers:   Jeff Garner, designer, Prophetik
      Robin Keyser, founder, Project Artisan
      Matt Springer, manager, Billy Reid



PARTIES

TUESDAY, MARCH 29
Cambria Kick Off Party
Celebrating Manuel with special guest Cheryl Tiegs
Hosted by Suzy Wong’s House of Yum

FRIDAY, APRIL 1
Homegrown Nashville After Party 
Nashville Farmer’s Market
Live music

SATURDAY, APRIL 2
AM Style Lounge Wrap Party 
The Pinnacle, 22nd Floor

PHOTO: EricEngland.com

PHOTO: EricEngland.com

PHOTO: CAM
BRIA

PHOTO: CAM
BRIA



CITY PAPER
March 7, 2011 - Half Page Vertical
March 14, 2011 - Half Page Vertical
March 28, 2011 - Full Page

HER Nashville
January 2011 - Half Page Horizontal
February 2011 - Half Page Horizontal
March 2011 - One Third Page
April 2011 - One Third Page

NASHVILLE PARENT MAGAzINE
February 2011 - Half Page Horizontal
March 2011 - Full Page

NASHVILLE SCENE
December 9, 2010 - Half Page Horizontal
January 20, 2011 - Half Page Horizontal
March 3, 2011 - Half Page Horizontal
March 10, 2011 - Full Page
March 17, 2011 - Full Page
March 24, 2011 - Full Page
March 31, 2011 - Full Page
April 28, 2011 - Full Page

NFOCUS
January 2011 - Half Page Horizontal
February 2011 - Half Page Horizontal
March 2011 - Full Page

ADVERTISING

BENEFITING THE NASHVILLE FASHION FORWARD FUND
OF THE COMMUNITY FOUNDATION OF MIDDLE TENNESSEE 
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Photographer: Sarah B. Gilliam
Model: Laurenne Paladino

Designer: Brooke Shipley/Coquette Designs
Hair : Shana Michelle Taylor

Makeup: Erik Datura

MARCH 29-APRIL 2, 2011

NASHVILLEFASHIONWEEK.COM

ScenehalfF  12/15/10  10:42 AM  Page 1
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Photographer:Wee Seing Ng  |  Model: Renee Peters  |  Hair & Makeup: Kirsten Pate

ALL ACCESS PASSES ON SALE FEBRUARY 14TH
NASHVILLEFASHIONWEEK.COM/TICKETS

BENEFITING THE NASHVILLE FASHION FORWARD FUND
OF THE COMMUNITY FOUNDATION OF MIDDLE TENNESSEE 

MARCH 29-APRIL 2, 2011

NASHVILLEFASHIONWEEK.COM

Photo by Brad Walsh

B E N E F I T I N G  T H E  N A S H V I L L E  F A S H I O N  F O R W A R D  F U N D  O F  T H E  C O M M U N I T Y  F O U N D A T I O N  O F  M I D D L E  T E N N E S S E E  

MARCH 29-APRIL 2, 2011

NASHVILLEFASHIONWEEK.COM

CELEBRATEFASHION.

GET YOUR TICKETS AT NASHVILLEFASHIONWEEK.COM

FASHION SHOW
THURSDAY, MARCH 31 I 7:30 P.M.
CRYSTAL FOUNTAIN CHURCH I TICKETS $50
TRUNK SHOW
FRIDAY, APRIL 1 I 12-3 P.M. I GUS MAYER

NIGHTLY SHOW TICKETS $50 - $75  |  ALL ACCESS PASS $250  |  INSIDER ACCESS PASS $350  |  KELLY CUTRONE AT NFW $20

S P O N S O R E D B Y

COMMUNITY PARTNERS

Nashville Fashion Week would like to thank everyone who helped make our inaugural year such a success.



EDITORIAL

NASHVILLE SCENE

March 24, 2011
Fashion Issue
Casting Call, From iconic standouts to promising locals, Nashville Fashion Week offers an ambitious 
range of designer shows, LAURA HUTSON
Hot Success, Outrageous designer Christian Siriano dishes on design, EMILY BARTLETT HINES
Harboring Halston, The decadent ‘70s-chic designer’s archives find an unlikely resting place in Nashville, TRACY MOORE

NFOCUS

May 2011
Absolutely Fabulous, Lexus Nashville Fashion Week - Who Knew?, Ellen Nelson 

THE TENNESSEAN

Sunday, March 27, 2011
Page 3A, Page 1D & Page 8D

Monday, March 28, 2011
Page 2D & Page 1B

Tuesday, March 29, 2011
Page 1A

Thursday, March 31, 2011
Page 1A & Page 12A

Friday, April 1, 2011
Page 1A

Saturday, April 2, 2011
Page 1A

Sunday, April 3, 2011
Page 3B



NASHVILLE SCENE
MARCH 24, 2011



THE TENNESSEAN
MARCH 27, 2011

TN-0000691912

Nashville’s first Fashion
Week is here. Does the event
suit us? More than ever.

LIFE&TRAVEL
ARTS & ENTERTAINMENT SOCIETY WEDDINGS

DAILY CRAVE >> SHOPPING DIVA CATHI AYCOCK PICKS TODAY’S TOP DEALS >> 2D >>

Search things to do
and entertainment
news on thego.

On your mobile phone at
tennessean.com/mobilelife

SECTION D >> SUNDAY, MARCH 27, 2011 >> THE TENNESSEAN

Walking
is cheap,
fun and
healthy

I’ve been a regular street-
walker for more than 25 years
— hoofing it through our
neighborhood or taking a spin
around downtown, chalking
up anywhere from a quick
mile to four or even five miles
most afternoons.

But I feel like I’m in a rut. So
I’ve been looking for ways to
kick my walking regimen up a
notch, hopefully increasing my
calorie-burning pace and
maybe even losing a few
pounds before swimsuit sea-
son.

So for me, this week’s
announcement that Mayor
Karl Dean is challenging all of
us to pledge to walk 100 miles
by early July came at the per-
fect time, offering dozens of
organized walking events that
I can add to my mileage mix.

The mayor’s goal, obviously,
is getting sedentary people
moving — up and at ’em! —
and on the road to fitness. But
his initiative is also good for
those of us who are already
active but want to step things
up a little.

Walking has to be the best
cheap and most versatile exer-
cise on the planet. Your only
real cost is a good pair of
shoes. Plus, walking takes little
or no planning. You can do it
anywhere and just about any-
time. You can walk at almost
any pace and still get results.

“There are a lot of things
you can do (to get your walk
working harder),” said Tom
Gmitter, a wellness specialist
and personal trainer at the
YMCA. Here are some tips
Tom and I came up with for
getting more from your walk:

² Get a pedometer. They’re
cheap and simple to use, espe-
cially if you just count steps
with the 10,000-step daily goal.
I find that with my step
counter, I tend to park farther
away from my destination,
take the stairs and walk an
extra block when I see how
few steps I have taken on
some couch potato days.

² Keep track. Keep a daily
log where you write down
how long you walked, the dis-
tance and the number of steps,
then try to beat those numbers
each day. Tom calls it “pro-
gressive overloading.”

“If you are going to con-
tinue to improve your fitness
level, you have to continue to
challenge it,” he says.

² Tom says you can change
up your routine by adding
time, intensity or both. “If a
person walks a mile, then try
to go a mile and a half.” Or
walk faster and add some one-
to three-pound hand weights
and swing your arms while
you’re walking.

² Find some loyal walking
partners. I’m lucky to have
some entertaining (and some-
what demanding) walking
buddies in our neighborhood
who help pass the time, urge
me on and keep me coming
out day after day, rain or
shine, hot or cold, happy or
cranky.

² Change your route to
keep things interesting. Find-
ing a new place to walk every
now and then cuts down on
the boredom, but also enables
you to add a hill or other more
strenuous element to the rou-
tine.

² Plan some fun walking

>>MS. CHEAP
MARY HANCE

TRAVEL
TRIPS TOTRY

Look around for places that play tricks on the eye

What better way to celebrate April Fool’s Day than
by viewing trompe l’oeil, the artistic style that is French
for “tricks the eye”? Ancient Greek artists were some of
the earliest to play with perspective and create illu-
sions. “People have always enjoyed being tricked,” says
Kevin Bruce, author of The Murals of John Pugh:
Beyond Trompe l’Oeil (Ten Speed Press, $35). He shares
his favorites with Larry Bleiberg for USA Today.

WHAT’S SHOWING
Tuesday
Venue:The Pinnacle,
150ThirdAve. S.With a
360-degree view ofNash-
ville, the 22nd floor is a
great place to kick off the
runway shows.

Time: 7:30 p.m.

On the catwalk: Jamie
and the Jones, Akiko,
Sylvia Heisel, Kevork
Kiledjian, Loretta Jane

Party circuit:Cambria
Kickoff Party, 9:30 p.m. at
SuzyWong’s House of
Yum, 1517A Church St.
Celebrate Nashville
threadmasterManuel
with celebrity guest and
supermodel Cheryl Tiegs.

Wednesday
Venue: The Arcade,
between Fourth and Fifth
avenues.

Time: 7:30 p.m.

On the catwalk:Melissa
Tabor, T. Rains, Gado
Gado, Betsey Johnson,
Ben Sherman

Party circuit: Pre-show
reception, 6:30–7:30 p.m.
at the Rymer Gallery,
233 Fifth Ave. N.

Thursday
Venue:Crystal Fountain
Church, 1003 Russell St.

Time: 7:30 p.m.

On the catwalk:Olia
Zavozina,White Rabbit,
Cooper by Courtney
Warren, Union of Angels,
Christian Siriano

Friday
Venue:WarMemo-
rial Auditorium,
301 Sixth Ave. N.

Time: 7:30 p.m.

On the catwalk:
Coquette, Norma Clare,
Julianna Bass, Katharine
Kidd, Gustavo Cadile

Party circuit:Home-
grownNashville After
Party, 9:30 p.m. Eat local,
shop local and party local
with an afterparty at the
Nashville FarmersMar-
ket, 900 Rosa Parks Blvd.
Themusic features
playlists by indie denim
design darlings imogene
+willie and livemusic.

Saturday
Venue: The Pinnacle,
150 Third Ave. S.

Time: 7:30 p.m.

On the catwalk:
Aman Stovall, Valentine
Valentine, Leona, Robert
Graham, Steven OO

Party circuit:AMStyle
Lounge wrap party,
hosted by ArnoldMyint,
at 9 p.m. at The Pinnacle.

LIFESTYLES AND ENTERTAINMENT EDITOR MARK SHIMABUKURO, 726-8902, MSHIMABUKURO@TENNESSEAN.COM EVENT LISTINGS CALENDAR@TENNESSEAN.COM, 664-2244 OR FAX 259-8057

Mana Nalu Mural
Project
401Kamake’e St., Honolulu

Bruce calls artist John
Pugh “the da Vinci of
trompe l’oeil.” This mural,
which means “spirit of the
wave” in Hawaiian, shows
Hawaii’s last queen, Lili-
uokalani, and surfing leg-
end Duke Kahanamoku.
“The work is masterful, and
you also learn something,”
Bruce says. A group of chil-
dren, painted at the base of
the four-story mural,
appear so realistic that the
fire department supposedly
once rushed to rescue
them.Details:www.visit-
oahu.com

Jesuit Church
Vienna, Austria

The Catholic Church
knew the appeal of trompe
l’oeil and used it liberally
during the Baroque period.
Bruce likes the work of
Andrea Pozzo, who started
with a simple barrel-
vaulted ceiling and added a
magnificent faux dome.
The only hint that it’s not

>> FOOL, 5D

Mana NaluMural Project, by John Pugh, fooled
Honolulu firefighters who rushed to rescue the
painted children on the wall. PHOTO BY KEVIN BRUCE

INSIDE

Visit Georgia’s best-
kept secret, the Old
South resort town of
Thomasville, which
features a wealth of
antebellum and
Victorian architec-
ture.On Page 4

By Cathi Aycock | THE TENNESSEAN

In fashion, it’s official: Nashville is decidedly “in.”
Not that we needed anyone to tell us that. We’ve
always been a stylish city, a place that breeds cre-
ativity with equal parts musician cool and South-
ern girl sweet. But in the past decade, we’ve really
turned a corner, sharpening our own unique sense
of chic, embracing upscale looks and indie design-
ers and stepping out with down-home delight.

Now, the rest of the country is catching on.
Some of our local designers have garnered

national success and, coming this fall, Nordstrom,
Tory Burch and Michael Kors will open stores
here, joining Louis Vuitton, Burberry and Tiffany.

So it’s fitting that beginning Tuesday, Nashville
welcomes the arrival of its first Fashion Week, a
celebration of the fashion and retail community
here: five days of runway shows, parties, shopping
events and workshops across the city — in other
words, a convergence of tastemakers that will only
add to Music City’s cachet.

Here’s a guide to what the public can see, and
be sure to check nashvillefashionweek.com for

the latest scheduling and ticket information
and a complete list of offerings.

From left, designs
by Kevork Kiledjian,
Christian Siriano and
Gustavo Cadile. SUBMITTED PHOTOS

AT TENNESSEAN.COM

Shopping Diva Cathi Aycock will be
at the runway shows each night dishing

on the designer collections. Check out her
daily diaries fromNashville FashionWeek
beginning Tuesday. Plus, Metromix party gal

Heather Byrd will be out and about
on the party circuit, shooting photos
and videos you won’t want tomiss.

Get your fashion fix at
Tennessean.com/Diva.

INSIDE
Everything you need
to know about NFW,
including ticket
information, a guide
to shopping and
special events and
details on partici-
pating designers.
OnPage 8D.

>> CHEAP, 12D



THE TENNESSEAN
MARCH 27, 2011

THETENNESSEAN SUNDAY, MARCH 27, 2011 •3A

PEOPLE IN THE NEWS
CELEBRIT IES , HAPPENINGS AND MUCH MORE

ENTERTAINMENT
NEWS ON YOUR CELL

Text TNENTERTAINMENT to 44636 (4INFO)
for entertainment news headlines as they happen.

Country superstarKennyChesney scored a career-
defining hit last year with “The Boys of Fall,” a senti-
mental ode to high-school football. Not only was it a
No. 1 country single, but it also had a video clip star-
ring PeytonManning, JoeNamath and other football
greats as well as a Chesney-produced HBO docu-
mentary featuring even more gridiron heroes.

Now that country’s biggest concert attraction has
hit the road again, pro football players can’t see him
perform at NFL stadiums because of their contract
deadlock with league owners.

Chesney, who has 10 NFL stadiums on his 2011
itinerary, calls the lockout “interesting.”

At the Tampa Bay Buccaneers’ home turf last
week, “we had all baseball players there. We had a
lot of Phillies, Red Sox and Yankees who were
down there for spring training,” said Chesney, who
recently opened his Goin’ Coastal Tour in Florida.
“If you’re in the NFL, you’re in the (contract) lock-
out: You can’t go to your stadium, you can’t work
out at your stadium, you can’t talk to your coaches.”

— JON BREAM, STAR TRIBUNE (MINNEAPOLIS)

Cyrus, Loveless help fight disease
Billy Ray Cyrus and Patty Loveless are teaming up

with the Country Music Association and national
public health initiative DRIVE4COPD to launch the
Tune Up for COPD Songwriting Competition to
help raise awareness of chronic obstructive pul-
monary disease.

“I think it’s wonderful to be a part of something
that we really, really need to get the word out
about,” said Loveless, who wrote the campaign song
last year in honor of her sister, Dottie, who died of
the disease at 48. “What better way to do that than
through music?”

Amateur songwriters are asked to create a moti-
vational song aimed at encouraging people to be
healthy. The winner will have the chance to play the
song live at the CMA Music Festival in June.

“You’ve kinda got to reach in” to write the song,
Loveless said. “If you’ve had loved ones impacted by
the disease, maybe you could pull from that and
how it has touched you. I’m giving ideas away.”

Loveless, who is judging the contest with Cyrus
and others from the COPD organization, said she
has been on the website to view a few of the entries
and found some of the writing “interesting.”

“There’s a way you could be discovered through
this,” she said. “If you win, that’s exposure for you.”

To submit a video of your song or to see the
entries, visit www.tuneupforcopd.com. The dead-
line is April 14. For more information, visit
Drive4COPD.com.

— CINDYWATTS

‘Songs for Japan’ includes locals
Nashville-based artists LadyAntebellum,Kings of

Leon andKeithUrban are included in a new 38-song
compilation album called Songs for Japan. Proceeds
from sales of the album, available on iTunes now, go
to support the disaster relief efforts of the Japanese
Red Cross. Other artists whose music is used on the
project include John Lennon,U2, LadyGaga,Katy
Perry,Madonna and Bon Jovi. All the artists, publish-
ing companies and record labels included on the
project waived their royalties to ensure Japan
receives as much support from the project as possi-
ble. The album is $9.99 at www.itunes.com/
songsforjapan.

— CINDYWATTS

Kenny Chesney and his band perform on the first
stadium date of his Goin’ Coastal concert tour
March 19 in Tampa. PHELANM. EBENHACK / AP

Project Runway’s season four winner, Christian
Siriano, is heading to Music City with his entire fall
collection in tow for Lexus Nashville Fashion Week,
which begins Tuesday.

Since winning the iconic tele-
vised fashion design competition,
Siriano has been in high demand
designing his own line as well as
special collections for Spiegel and
Payless and as a consultant for the
e-commerce website Send the
Trend (www.sendthetrend.com).
He also has caught the attention
of some very high-profile clients,
including Rihanna, ChristinaHen-
dricks, RosarioDawson andAlexis
Bledel, and he’s looking forward to showcasing his
work in Music City.

“We are showing fall, which I just showed in New
York two months ago and it’s very kind of dark and
dramatic and very luxe with really interesting fabri-
cation,” Siriano told The Tennessean. “This collec-
tion is a bit edgier and cooler, and Nashville will love
it!”

You can catch Siriano’s runway show Thursday at
Crystal Fountain Church (1003 Russell St.). For more
on Nashville Fashion Week, see today’s Life &
Travel section.

—HEATHER BYRD

‘Nashville will love’ Siriano’s work

NFL players can’t catch
Chesney stadium shows

BIRTHDAYS
Actor Julian Glover,
76. Movie director
Quentin Tarantino,

48. SingerMariah
Carey, 41. Rock musi-
cian BrendanHill

(Blues Traveler), 41.
Actress Elizabeth
Mitchell, 41. Actor

Nathan Fillion, 40.
Hip-hop singer Fergie
(Black Eyed Peas), 36.

ActressMeganHilty,
30. Actress Emily Ann
Lloyd, 27. Actress

Brenda Song (TV: The
Suite Life of Zack and
Cody), 23.TARANTINO CAREY FERGIE SONG

>> CONTACT | Sendnews tips toHeatherByrd(hbyrd@tennessean.com,664-2281)orCindyWatts (ciwatts@tennessean.com,664-2227). |Fax >>259-8057

For more celebrity news,
check out Tennessean.com
every day.

Free in-home estimates 1-888-742-9316
ChampionFactoryDirect.com

WE BUILD IT. WE INSTALL IT. WE STAND BEHIND IT.

OFFER CODE: 8588
©Champion Window Mfg. & Supply Co., 2011

* Minimum purchase required: 6 windows, 600 sq. ft. of siding, 160 sq. ft. patio room. All discounts apply to our regular prices, which are
subject to change. All prices include expert installation. Sorry, no adjustments can be made on prior sales. Offer expires 3-31-11.

Visit Our Showroom:

���� ��������� ����� � ANTIOCH

Google Maps
Tax Credits Available
See Your Tax Consultant
For Details

SPRING INTO ACTION AND SAVE NOW

SALEHOUR48
#35

DIFFERENCE

March 26 & 27 - Sat. 9-5, Sun. 12-4
Showroom Only Savings!

EARLY BIRD SAVINGS
GET AN EXTRA 5% OFF BEFORE 1 PM

Bring in your
window measurements, or photos
and patio measurements for special

on-the-spot-pricing

SAVE 15% OFF
Champion Patio Rooms*

SAVE 35% OFF
Champion Windows, Siding

& Entry Doors*

When you compare and choose Champion, you win every time.
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Need Cataract
Surgery?

Each attendee receives a savings of:
$680 for bladeless all-laser LASIK

$780 for premium lens cataract surgery
...and an evaluation for a FREE new eye surgery (value: $10,000)

at one of only three centers in the United States
conducting an FDA clinical trial research study

to treat age-related loss of near vision (presbyopia)

Free Cataract & LASIK Seminar
Tuesday, April 5, 2011, 6:30 pm

Most insurance
plans accepted

(including Medicare)
0% financing - for a
limited time only

Dr. Wang’s textbooks on
cataracts, the cornea

and LASIK

615-321-8881

...of a new premium lens that can give you a full range
of vision AND freedom from dependence on glasses!

iiiiii llllllllllll hhhhhhhhh iiiii ffffffff lllllllllllllllllf i l h i f ll
Make the BEST CHOICE...

TN-0000660679

ON THIS
DATE IN
HISTORY

LOTTERY
RESULTS

Cash 3
5-2-1Midday
7-0-8 Evening
Prize: Up to $500

Cash4
1-4-9-2Midday
7-8-1-9Evening
Prize:Up to$5,000

Powerball
4-10-11-19-33—27
Power play number: 4
Jackpot: $125million

Friday’sMegaMillions
22-24-31-52-54—4
Megaplier: 4. A ticket sold in New
York won the jackpot.

Today is Sunday, March 27, the 86th day of 2011. There are
279 days left in the year. On this date in:
1513—Spanish explorer Juan Ponce de Leon sighted pres-
ent-day Florida. — ASSOCIATED PRESS

Christian
Siriano

Brice, Young deliver gifts to kids
Country singers Lee Brice and Chris Young made

time to visit and perform for patients at Monroe
Carell Jr. Children’s Hospital at Vanderbilt last week
— and they didn’t show up empty handed. On behalf
of Microsoft and its employees, the men donated 30
Zune mp3 players to the hospital to be used as birth-
day presents for teens who must spend their big day
confined to a hospital bed.

“We are extremely grateful for the support of Lee
Brice and Chris Young, as well as the generous sup-
port of Microsoft and its employees,” said LukeGre-
gory, chief executive officer for the hospital, in a
statement. “The Zune media players are perfect
birthday gifts for our teenaged patients.”

— CINDYWATTS



TUESDAY
DesignersKevork Kiledjian, who worked as a couturier
for Lanvin and is known for a restrained, sensuous style,
and Sylvia Heisel, whose designs embody a sort of mod-
ern luxury, will showcase themore art-centric fashions of
the night. Local lines include Loretta Jane, with wearable,
fresh Southern style, and Jamie and the Jones, two
friends who collaborate to create apparel with a focus on
knit and crochet elements.Akiko comes fromHollywood
designer Akiko Cook, who turned a small T-shirt com-
pany into a label sold tomore than 200 upscale bou-
tiques.

WEDNESDAY
GadoGado by Belinda Kazanci is a line inspired by a trip
to Bali and an interest in music. Her fashion will be show-
cased along with perennial fashion favorite Betsey John-
son. The naughty-meets-sexy apparel line is the only one
featuring spring and summer clothing versus fall. Infus-
ing photography with fashion is designer Traver Rains,
formerly with Heatherette, showcasing tees, tanks and
hoodies with a decidedly edgy cowboy vibe. The line Ben
Sherman, creator of the Oxford button down, brings a bit
of cool UKmenswear to the show. Nashville-based wom-
enswear designerMelissa Tabor, who is known for her
feminine dresses, is also on the bill.

THURSDAY
Showcasing his fall/winter 2011 collection is headline
designer Christian Siriano, the youngest Project Runway
winner and celeb darling.While his designs are worn by
A-listers such as Rihanna, he also pulls off a best-selling
collection for affordable shoe store Payless.Union of
Angels, Cindy Bapst’s casual line, is carried locally by
Stacey Rhodes Boutique. Look forOlia Zavozina to show-
case high-fashion bridal and bespokemenswear.White
Rabbit, designed by local Shea Steele, who owns cele-
brated vintage boutique Local Honey, and contemporary
line Cooper by CourtneyWarren round out the big night.

FRIDAY
This is definitely themost feminine, pretty-girl fashion
roster of the week, with lots of dresses and vintage-
inspired pieces. Look forGustavo Cadile to bring his
Latin-flavored cocktail and eveningwear, showcasing the
looks that earn him favorite designer status for Catherine
Zeta-Jones, Jewel and others.Katherine Kidd, known for
clothing that imbues glamour influenced by the ’40s and
’50s, will showcase her goods. The lineup also features
Julianna Bass, selected byWWD andNewYorkMaga-
zine as a designer of note; designerAnna Redmon, who
named her lineNormaClare after her grandmother and
who brings a vintage influence to the night’s offerings;
and Coquette, a line of one-of-a-kind swimwear with a
serious pin-up-girl vibe.

SATURDAY
ValentineValentine is a line from localAmandaValen-
tine, whileAman Stovall is a luxury brand known for Ital-
ian fabrication and couture technique. Girly feminine
Leona is available locally at Hemline and a favorite of
Taylor Swift. Robert Graham, Brit-influenced and sold
locally at Levy’s, will showcase fashion for men and
women, while StevenOO, whose debut collection was
launched in NewYork’s Bryant Park in 2010, closes the
night.
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NASHVILLE FASHIONWEEK

STYLE RULES
TICKET
INFORMATION

Proceeds from the sale of
Nashville FashionWeek
passes and tickets support
the Nashville Fashion For-
ward Fund of The Commu-
nity Foundation ofMiddle
Tennessee.

² Insider Access Pass
(limited number): $350.
Features high-profile
reserved seating for five
nights of fashion shows; gift
bag with fashion and beauty
products; access to all offi-
cial NFWparties; invitations
to exclusive Nashville Fash-
ionWeek events (private
reception for fashion pho-
tographer DrewDoggett and
exhibit viewing; private
reception for Kelly Cutrone,
CEO and founder of People’s
Revolution; and private pre-
opening tour of Nordstrom’s
at TheMall at Green Hills
this fall).

² All-Access Pass
(limited): $250. Features
reserved seating for five
nights of fashion shows; pre-
mium gift bag; and access to
official NFWparties.

² Individual tickets:
$50–$75. Tickets for Tues-
day,Wednesday and Thurs-
day are $50 each. Includes
Cambria Kickoff Party on
Tuesday and pre-show
reception at the Rymer
Gallery onWednesday. Tick-
ets for Friday and Saturday
shows are $75 each.
Includes HomegrownNash-
ville After Party on Friday.
Individual ticket holders will
need to purchase a separate
ticket for Saturday’s AM
Style Lounge wrap party for
$25 online or at the door.

Shopping options
All week, area boutiques and stores are host-
ing special events, trunk shows and deals to
celebrate fashion. For a complete schedule,
visit nashvillefashionweek.com. Here are a
few highlights:

² Style Therapy Tuesday, 4-6 p.m. Tuesday
at Blush Boutique, 782Old Hickory Blvd. in
Brentwood.

² Bullets & Mullets: Fashion Friday—A
High Fashion Shopping Experience, 3-6 p.m.
Friday at Bullets &Mullets, 1108 Division St.
Featuringmusic, cocktails, celebrity appear-
ances, photo booth, in-store sale, a chance to
win amakeover and photo shoot package
worth $1,500 and other door prizes.

² Nash Fash Dash, 10 a.m.-2 p.m. Saturday
at Terrazzo, 700 12th Ave. S. A hybrid
party/shopping event with retailers offering
discounts onmerchandise, plus libations, a
photo booth andmore.

² Citywide Shopping Day, 10 a.m.-6 p.m.
Saturday at participating retailers.

² The Mall at Green Hills Fashion Celebra-
tion, noon-5 p.m. Saturday. Special events
and special offers throughout themall, includ-
ing three fashion shows featuring 30-plus
mall boutiques.

Special event
Kelly Cutrone,
CEO and
founder of Peo-
ple’s Revolution,
will talk about
her career as a
leading fashion
publicist and
brand strategist
and share
insights from her
book, If You Have
to Cry, Go Out-
side, at noon Fri-
day at Belcourt

Theatre. The book will be available for pur-
chase. Tickets are $20 (a separate ticket is
required for this event).

DESIGNER SPOTLIGHT

PRODUCING SPONSOR
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April 29—May 1 � TPAC’s Jackson Hall
With The Nashville Symphony Orchestra and Chorus,
the Nashville Children’s Choir and Guest Vocalists

� For Tickets Visit NashvilleBallet.com or Call 782-4040 �
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THE ONE. THE ONLY.
THE ORIGINAL!

N O W A N D F O R E V E R

tpac.org/CATS � ������������
TPAC Box Office (Downtown or inside The Mall at Green Hills)

������ �� �� �� ���� ���� ������������

TPAC’s Jackson Hall

APRIL 1-3
GREAT SEATS STILL AVAILABLE!
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said eminent domain attorney
Clark Tidwell, who represents
three of the property owners.

EddieGrant,whoownsTennes-
see Electric Motor Co., which is in
the footprint of the Korean Veter-
ans Boulevard extension, said he
was concerned to learn about the
appraisal showing the land was
worth $96 per square foot in 2009.
Grant would not reveal what he
has been offered for his property
but saidhe toldTDOTrepresenta-
tives that he was prepared to go
through the litigation process.

“My take on it is we expected
more money,” Grant said. “(Our
company) has been in business for
75 years. If you tear down my
building, I’ve got to move some-
where else. It doesn’t seem fair.”

MDHA appraisal of $13M
The July 29, 2009, email from

Mark Sturtevant, the project man-
ager for the convention center
project, to Metro Finance Director
Rich Riebeling shows the land was
worth $13 million according to an
MDHA appraisal. Sturtevant
could not recall which outside
firm conducted the appraisal.

Riebeling said Omni believed
the Tower Investment land was

the ideal location for the conven-
tion center hotel, and negotiations
saw Metro and the company
arrive at the higher price.

Sturtevant said the original
appraisal referenced in the email
was conducted before Omni
became a possible option to
develop the hotel. City officials
believed the Tower property was
necessary to build a headquarters
hotel for the convention center.

“That (appraisal) wasn’t part of
the Tower/Omni deal,” Sturtevant
said. “That was last summer.
Omni wasn’t even on the radar at
that point.”

Adjacent property owners
whose land is being condemned
for use of the Korean Veterans
Boulevard extension believe they
should be compensated similar to
what Tower received for the sale
of its land to Omni.

“The sale to Omni demon-
strates what the value of the land
is worth in SoBro,” said Tower
Investments Vice President Alex
Marks.

Metro Councilman Mike Jame-
son, whose district encompasses
most of the properties in question,
said he wished the council would
have been made aware of the 2009
appraisal when it approved the tax
incentives for the land.

“It just makes it all the more dif-

ficult when I’m dealing with con-
stituents who don’t understand
why they’re not getting greater
value for their own land,” he said.

Deal between private firms
Riebeling characterized the

transaction as one between two
private firms despite the tax incen-
tive deal.

“When we entered into discus-
sions with Omni to develop the
headquarters hotel, it quickly

became clear that Omni strongly
preferred the property immedi-
ately behind the Country Music
Hall of Fame for the hotel,” Riebel-
ing said in an emailed statement.
“The two private entities ulti-
mately entered into an agreement
to purchase the property which
Omni has now acquired.”

To build the Korean Veterans
Boulevard extension, Metro needs
to acquire 30 parcels from 19 prop-
erty owners. The project has an
estimated cost of $44 million, of

which the federal government will
pay 80 percent and Metro will pay
the remaining 20 percent. TDOT’s
only role in theproject is acquiring
the property on behalf of Metro.

Public Works Assistant Direc-
tor Mark Macy said the project
would require 10 relocations; eight
of those property owners have
accepted offers.
Contact Nate Rau at 615-259-8094
or nrau@tennessean.com.
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Earn rewards on every
purchase to get 10% Off
All-Day Shopping Passes.*

Not a Dillard’s Cardmember? Open a new account today and receive a 10% Off All-Day Welcome Shopping Pass in your 1st statement when you spend $100 the day you open your account (maximum discount $100)**
*See Rewards Program terms for details.
**Subject to credit approval. To qualify for this offer, you must open a Dillard’s Credit Card or Dillard’s American Express® Card account and make $100 of net purchases (merchandise less tax, adjustments and returns) with your Dillard’s Credit Card or Dillard’s American Express
Card at Dillard’s stores or dillards.com the same day you open your account. The 10%Welcome Shopping Pass will be sent to you in your first statement and is valid for 10% off all merchandise purchases up to $1,000 (maximum discount $100) made in-store or online at dillards.
com on the day of your choice. Shopping Pass must be used by the expiration date printed on the pass. Employees, officers and directors of Dillard’s Inc. are not eligible for this offer.

The Dillard’s American Express® Card is issued and administered by GE Money Bank. American Express is a federally registered service mark of American Express and is used by GE Money Bank pursuant to a license.

B. Darlin
Juniors’ strapless
woven floral dress
with pleated bust
& empire waist
over A-line skirt.
Blue/multi,
in 1-11.
$59

Jessica Howard
Ladies’ sweater dress
with black ribbon tie &
cropped sweater.
Turquoise/multi, 6-16.
$89

Jessica
Howard
Ladies’ roll neck
belted dress.
Green/white,
sizes 6-16.
$79

I.N. Studio
Ladies’
sweater
dress with
floral skirt,
solid bodice
& bolero
sweater.
Pink/black,
in 6-16.
$69

Teeze Me
Juniors’ strapless
floral cotton sateen
tube dress with
pockets.
Aqua/pink, 3-13.
$69

see what’s inbloom fun & flirty floral
print dresses

TN-0000696614
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Property owners feel
their offers were low

Boutique and Dena Nance,
designer and owner of What’s-in-
Store; Arnold Myint of Top Chef
fame and owner of Suzy Wong’s
restaurant; and Scott McClure,
marketing director for The Mall
at Green Hills; not to mention a
slew of others in the fashion and
style industries.

“I just want to be supportive of
the whole event because I want
Nashville to build on this every
year,” said Kyah Hillis, a partner
at Sleeveless, a boutique specializ-
ing in unique jewelry in Edgehill
Village. “It’s fun and adds value to
our community. It’s off to a great

start tonight, and I can’t wait to
see what else comes up this
week.”

The event, which continues
through Saturday and is organ-
ized by a group of fashion, retail
and media professionals called
Creative Co-op Nashville LLC,
will include a series of runway
shows by local and national
designers each night (held at dif-
ferent venues across the city), in
addition to daytime seminars,
workshops, panel discussions and
shopping events.

“(The organizers have) done a
good job picking out locations and
showcasing all of Nashville,” said
Abigail Franklin, a local stylist

who eyed the designs from the
front row.

Models look like rock stars
All proceeds from Nashville

Fashion Week, which is being
entirely staffed by volunteers, will
go toward the Nashville Fashion
Forward Fund to support artists
in the industry with Middle
Tennessee ties. Tuesday’s run-
way show featured designs from
Jamie and The Jones, Akiko,
Loretta Jane, Sylvia Heisel and
Kevork Kiledjian, whose visions
in skintight leather made each of
the models look like rock stars.

From The Pinnacle, guests

made their way uptown to Suzy
Wong’s House of Yum on Church
Street for the official after-party
hosted by Cambria as a celebration
for the king of country couturiers,
Manuel. Models and industry
insiders lined the walls decked out
in Manuel’s legendary rhinestone
creations, and special guest Cheryl
Tiegs posed for photos in the VIP
section. Often dubbed the original
international supermodel, Tiegs
has graced the cover of almost
every fashion magazine.

As night one came to a close,
organizers seemed to let out a
sigh of relief. If the event main-
tains this momentum through the
end of the week, then surely it

will have an effect in Nashville’s
style industry — and maybe even
spawn a few business deals.

DIVA TRAINING

Join Cathi Aycock on April 7 for
her Shopping Diva Spring
Training event at Cheekwood
Botanical Garden andMuseum
of Art. View and shop the latest
spring styles (at 25 percent
off), plus enjoy cocktails as well
as a fashion show sponsored
by Dillard’s at TheMall at
Green Hills. For tickets ($15),
go to http://shoppingdi-
vaspringtraining.event
brite.com.

>> FASHION FROM PAGE 1A

Nashville shows off its chic side at FashionWeek event

said eminent domain attorney
Clark Tidwell, who represents
three of the property owners.

EddieGrant,whoownsTennes-
see Electric Motor Co., which is in
the footprint of the Korean Veter-
ans Boulevard extension, said he
was concerned to learn about the
appraisal showing the land was
worth $96 per square foot in 2009.
Grant would not reveal what he
has been offered for his property
but saidhe toldTDOTrepresenta-
tives that he was prepared to go
through the litigation process.

“My take on it is we expected
more money,” Grant said. “(Our
company) has been in business for
75 years. If you tear down my
building, I’ve got to move some-
where else. It doesn’t seem fair.”

MDHA appraisal of $13M
The July 29, 2009, email from

Mark Sturtevant, the project man-
ager for the convention center
project, to Metro Finance Director
Rich Riebeling shows the land was
worth $13 million according to an
MDHA appraisal. Sturtevant
could not recall which outside
firm conducted the appraisal.

Riebeling said Omni believed
the Tower Investment land was

the ideal location for the conven-
tion center hotel, and negotiations
saw Metro and the company
arrive at the higher price.

Sturtevant said the original
appraisal referenced in the email
was conducted before Omni
became a possible option to
develop the hotel. City officials
believed the Tower property was
necessary to build a headquarters
hotel for the convention center.

“That (appraisal) wasn’t part of
the Tower/Omni deal,” Sturtevant
said. “That was last summer.
Omni wasn’t even on the radar at
that point.”

Adjacent property owners
whose land is being condemned
for use of the Korean Veterans
Boulevard extension believe they
should be compensated similar to
what Tower received for the sale
of its land to Omni.

“The sale to Omni demon-
strates what the value of the land
is worth in SoBro,” said Tower
Investments Vice President Alex
Marks.

Metro Councilman Mike Jame-
son, whose district encompasses
most of the properties in question,
said he wished the council would
have been made aware of the 2009
appraisal when it approved the tax
incentives for the land.

“It just makes it all the more dif-

ficult when I’m dealing with con-
stituents who don’t understand
why they’re not getting greater
value for their own land,” he said.

Deal between private firms
Riebeling characterized the

transaction as one between two
private firms despite the tax incen-
tive deal.

“When we entered into discus-
sions with Omni to develop the
headquarters hotel, it quickly

became clear that Omni strongly
preferred the property immedi-
ately behind the Country Music
Hall of Fame for the hotel,” Riebel-
ing said in an emailed statement.
“The two private entities ulti-
mately entered into an agreement
to purchase the property which
Omni has now acquired.”

To build the Korean Veterans
Boulevard extension, Metro needs
to acquire 30 parcels from 19 prop-
erty owners. The project has an
estimated cost of $44 million, of

which the federal government will
pay 80 percent and Metro will pay
the remaining 20 percent. TDOT’s
only role in theproject is acquiring
the property on behalf of Metro.

Public Works Assistant Direc-
tor Mark Macy said the project
would require 10 relocations; eight
of those property owners have
accepted offers.
Contact Nate Rau at 615-259-8094
or nrau@tennessean.com.
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Earn rewards on every
purchase to get 10% Off
All-Day Shopping Passes.*

Not a Dillard’s Cardmember? Open a new account today and receive a 10% Off All-Day Welcome Shopping Pass in your 1st statement when you spend $100 the day you open your account (maximum discount $100)**
*See Rewards Program terms for details.
**Subject to credit approval. To qualify for this offer, you must open a Dillard’s Credit Card or Dillard’s American Express® Card account and make $100 of net purchases (merchandise less tax, adjustments and returns) with your Dillard’s Credit Card or Dillard’s American Express
Card at Dillard’s stores or dillards.com the same day you open your account. The 10%Welcome Shopping Pass will be sent to you in your first statement and is valid for 10% off all merchandise purchases up to $1,000 (maximum discount $100) made in-store or online at dillards.
com on the day of your choice. Shopping Pass must be used by the expiration date printed on the pass. Employees, officers and directors of Dillard’s Inc. are not eligible for this offer.

The Dillard’s American Express® Card is issued and administered by GE Money Bank. American Express is a federally registered service mark of American Express and is used by GE Money Bank pursuant to a license.

B. Darlin
Juniors’ strapless
woven floral dress
with pleated bust
& empire waist
over A-line skirt.
Blue/multi,
in 1-11.
$59

Jessica Howard
Ladies’ sweater dress
with black ribbon tie &
cropped sweater.
Turquoise/multi, 6-16.
$89

Jessica
Howard
Ladies’ roll neck
belted dress.
Green/white,
sizes 6-16.
$79

I.N. Studio
Ladies’
sweater
dress with
floral skirt,
solid bodice
& bolero
sweater.
Pink/black,
in 6-16.
$69

Teeze Me
Juniors’ strapless
floral cotton sateen
tube dress with
pockets.
Aqua/pink, 3-13.
$69

see what’s inbloom fun & flirty floral
print dresses

TN-0000696614
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Property owners feel
their offers were low

Boutique and Dena Nance,
designer and owner of What’s-in-
Store; Arnold Myint of Top Chef
fame and owner of Suzy Wong’s
restaurant; and Scott McClure,
marketing director for The Mall
at Green Hills; not to mention a
slew of others in the fashion and
style industries.

“I just want to be supportive of
the whole event because I want
Nashville to build on this every
year,” said Kyah Hillis, a partner
at Sleeveless, a boutique specializ-
ing in unique jewelry in Edgehill
Village. “It’s fun and adds value to
our community. It’s off to a great

start tonight, and I can’t wait to
see what else comes up this
week.”

The event, which continues
through Saturday and is organ-
ized by a group of fashion, retail
and media professionals called
Creative Co-op Nashville LLC,
will include a series of runway
shows by local and national
designers each night (held at dif-
ferent venues across the city), in
addition to daytime seminars,
workshops, panel discussions and
shopping events.

“(The organizers have) done a
good job picking out locations and
showcasing all of Nashville,” said
Abigail Franklin, a local stylist

who eyed the designs from the
front row.

Models look like rock stars
All proceeds from Nashville

Fashion Week, which is being
entirely staffed by volunteers, will
go toward the Nashville Fashion
Forward Fund to support artists
in the industry with Middle
Tennessee ties. Tuesday’s run-
way show featured designs from
Jamie and The Jones, Akiko,
Loretta Jane, Sylvia Heisel and
Kevork Kiledjian, whose visions
in skintight leather made each of
the models look like rock stars.

From The Pinnacle, guests

made their way uptown to Suzy
Wong’s House of Yum on Church
Street for the official after-party
hosted by Cambria as a celebration
for the king of country couturiers,
Manuel. Models and industry
insiders lined the walls decked out
in Manuel’s legendary rhinestone
creations, and special guest Cheryl
Tiegs posed for photos in the VIP
section. Often dubbed the original
international supermodel, Tiegs
has graced the cover of almost
every fashion magazine.

As night one came to a close,
organizers seemed to let out a
sigh of relief. If the event main-
tains this momentum through the
end of the week, then surely it

will have an effect in Nashville’s
style industry — and maybe even
spawn a few business deals.

DIVA TRAINING

Join Cathi Aycock on April 7 for
her Shopping Diva Spring
Training event at Cheekwood
Botanical Garden andMuseum
of Art. View and shop the latest
spring styles (at 25 percent
off), plus enjoy cocktails as well
as a fashion show sponsored
by Dillard’s at TheMall at
Green Hills. For tickets ($15),
go to http://shoppingdi-
vaspringtraining.event
brite.com.

>> FASHION FROM PAGE 1A

Nashville shows off its chic side at FashionWeek event

Event attracts
chic industry’s
power players
ByHeather Byrd and Cathi Aycock
THE TENNESSEAN

In the business world, there are power lunches.
Call this a power party.

Tuesday night in a premium penthouse space
of The Pinnacle that overlooked the city skyline,
Nashville Fashion Week kicked off in front of an
enthusiastic audience. The clothes on the runway
were striking, but what also stood out was the
makeup of the crowd itself: designers, stylists,
advertisers, photographers, entrepreneurs, retail-
ers, media members and general followers of
fashion.

Part show, part conference, part shopping
experience and, from the looks of it, one giant
networking opportunity, Lexus Nashville Fashion
Week began its five-day run by creating a cross-
pollination of artistic and business interests —
many with deep pockets — that the city probably
has never seen before.

Among the several hundred guests who
attended the opening: designer Judith Bright;
store owners Stacey Rhodes of Stacey Rhodes
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Omni land
appraised
at half of
sale price

Models wear creations by Kevork Kiledjian during a Nashville FashionWeek runway show Tues-
day at The Pinnacle in Nashville. PHOTOS BY SHELLEY MAYS / THE TENNESSEAN

Brian Hickman of Fruition sprays amodel’s
hair before the Nashville FashionWeek run-
way show at The Pinnacle.

Music City Center
buyouts anger
owners offered less
ByNate Rau
THE TENNESSEAN

One year before Metro
agreed to a $25 million tax
incentive for land for an Omni
Hotel downtown, the city had
an appraisal showing the prop-
erty was worth
about half that
amount.

A Metro Devel-
opment and Hous-
ing Agency
appraisal in 2009
valued the 3.3-acre
property that was
key to the convention center
project at $96.12 per square foot,
or $13 million, according to
emails obtained in a public
records request.

Last year, however, Metro
helped broker a deal to have
Omni Hotels buy the land from
Tower Investments for $26 mil-

lion. The Texas-based hotel
chain will be reimbursed for
most of its investment through
tax incentives.

Property owners being
offered much lower prices for
their land so the city can build
an extension to Korean Veter-
ans Boulevard — a service road
to the convention center — are
digging in their heels, saying the
2009 appraisal demonstrates
they are not being offered a fair

price.
Despite the

tax incentive,
Metro officials
say the land
deal for the
hotel was a
transaction
between “two

private entities” — Omni and
Tower Investments.

The Tennessee Department
of Transportation and Metro
Public Works have offered
property owners as low as $35
per square foot for their land,

Watchdog
Report

>> LAND, 12A

Whether to intervene
is tricky choice forU.S.
With turmoil
elsewhere, Obama
acts only in Libya
By RichardWolf andMimi Hall
USA TODAY

WASHINGTON — In the past
month alone, the White House
has formally condemned a
repressive government’s vio-
lence against its own people
four times.

Libya? Nope. The harsh con-
demnations were aimed at
Syria, Yemen, Bahrain and
Ivory Coast. Yet despite the
killings of hundreds of civilians

in those four countries, Presi-
dent Barack Obama has not
ordered any military action.

Some experts see an inconsis-
tency. Others warn that while
Libyan leader Moammar Gad-
hafi is alone in threatening to
slaughter rebels inside his bor-
ders, the United States and its
allies could be put in an awk-
ward spot if other leaders make
similar threats.

“There is a reluctance to act,”
says Sarah Leah Whitson of
Human Rights Watch, which
advocates sanctions against
other repressive governments.
“There’s asense thatwecan’tdo

MORE ONLINE

Find photos, videos and daily diaries
from the front rows of Lexus Nash-
ville FashionWeek at
Tennessean.com/Diva. For a full

schedule, visit NashvilleFashionWeek.com.
Anti-government protesters carry the bodies of demonstrators
who were killed in Friday’s clashes with Yemeni security forces,
during a funeral procession in Sanaa, Yemen, on Sunday. Like
Libya, Yemen’s conflict has been violent. FILE / ASSOCIATED PRESS

>> INTERVENE, 8A

Young adults hook upmore,
butmore are virgins, too
By Sharon Jayson
USA TODAY

The relationship game among col-
lege-age adults today is a muddle of
seemingly contradictory trends.

Recent studies indicate that tradi-
tional dating on campuses has taken a
back seat to no-strings relationships
in which bonds between young men
and women are increasingly brief and
sexual. (A new website to arrange
these encounters that began at the
UniversityofChicago lastmonthnow
is expanding to other campuses.)

But even as casual sex — often

called “hookups” or “friends with
benefits” — is a dominant part of
campus life, a new report by the
National Center for Health Statistics
indicates the percentages of men and
women 18-24 who say they are virgins
also are increasing.

It all reflects an emerging paradigm
that is altering the nature of sex and
relationships among young adults:
fewer men than women on campuses,
a more openly sexual society that
often takes cues from media, and a
declining desire to make relationship

NASHVILLE FASHION WEEK

>> FASHION, 12A

“The guys have
their choice of
whoever they
want. So they
think, ‘Why
would I date?’ ”
KATHLEENADAMS
student atFordham

Universitywhere
women significantly

outnumbermen

>> DATING, 5A

Event attracts
chic industry’s
power players
ByHeather Byrd and Cathi Aycock
THE TENNESSEAN

In the business world, there are power lunches.
Call this a power party.

Tuesday night in a premium penthouse space
of The Pinnacle that overlooked the city skyline,
Nashville Fashion Week kicked off in front of an
enthusiastic audience. The clothes on the runway
were striking, but what also stood out was the
makeup of the crowd itself: designers, stylists,
advertisers, photographers, entrepreneurs, retail-
ers, media members and general followers of
fashion.

Part show, part conference, part shopping
experience and, from the looks of it, one giant
networking opportunity, Lexus Nashville Fashion
Week began its five-day run by creating a cross-
pollination of artistic and business interests —
many with deep pockets — that the city probably
has never seen before.

Among the several hundred guests who
attended the opening: designer Judith Bright;
store owners Stacey Rhodes of Stacey Rhodes
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Brian Hickman of Fruition sprays amodel’s
hair before the Nashville FashionWeek run-
way show at The Pinnacle.
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owners offered less
ByNate Rau
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One year before Metro
agreed to a $25 million tax
incentive for land for an Omni
Hotel downtown, the city had
an appraisal showing the prop-
erty was worth
about half that
amount.

A Metro Devel-
opment and Hous-
ing Agency
appraisal in 2009
valued the 3.3-acre
property that was
key to the convention center
project at $96.12 per square foot,
or $13 million, according to
emails obtained in a public
records request.

Last year, however, Metro
helped broker a deal to have
Omni Hotels buy the land from
Tower Investments for $26 mil-

lion. The Texas-based hotel
chain will be reimbursed for
most of its investment through
tax incentives.

Property owners being
offered much lower prices for
their land so the city can build
an extension to Korean Veter-
ans Boulevard — a service road
to the convention center — are
digging in their heels, saying the
2009 appraisal demonstrates
they are not being offered a fair

price.
Despite the

tax incentive,
Metro officials
say the land
deal for the
hotel was a
transaction
between “two

private entities” — Omni and
Tower Investments.

The Tennessee Department
of Transportation and Metro
Public Works have offered
property owners as low as $35
per square foot for their land,
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Whether to intervene
is tricky choice forU.S.
With turmoil
elsewhere, Obama
acts only in Libya
By RichardWolf andMimi Hall
USA TODAY

WASHINGTON — In the past
month alone, the White House
has formally condemned a
repressive government’s vio-
lence against its own people
four times.

Libya? Nope. The harsh con-
demnations were aimed at
Syria, Yemen, Bahrain and
Ivory Coast. Yet despite the
killings of hundreds of civilians

in those four countries, Presi-
dent Barack Obama has not
ordered any military action.

Some experts see an inconsis-
tency. Others warn that while
Libyan leader Moammar Gad-
hafi is alone in threatening to
slaughter rebels inside his bor-
ders, the United States and its
allies could be put in an awk-
ward spot if other leaders make
similar threats.

“There is a reluctance to act,”
says Sarah Leah Whitson of
Human Rights Watch, which
advocates sanctions against
other repressive governments.
“There’s asense thatwecan’tdo
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Find photos, videos and daily diaries
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Young adults hook upmore,
butmore are virgins, too
By Sharon Jayson
USA TODAY

The relationship game among col-
lege-age adults today is a muddle of
seemingly contradictory trends.

Recent studies indicate that tradi-
tional dating on campuses has taken a
back seat to no-strings relationships
in which bonds between young men
and women are increasingly brief and
sexual. (A new website to arrange
these encounters that began at the
UniversityofChicago lastmonthnow
is expanding to other campuses.)

But even as casual sex — often

called “hookups” or “friends with
benefits” — is a dominant part of
campus life, a new report by the
National Center for Health Statistics
indicates the percentages of men and
women 18-24 who say they are virgins
also are increasing.

It all reflects an emerging paradigm
that is altering the nature of sex and
relationships among young adults:
fewer men than women on campuses,
a more openly sexual society that
often takes cues from media, and a
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November 29, 2010
Nashville Celebrates Citywide Creativity with Nashville Fashion Week, March 29 - April 2, 2011

February 9, 2011
Kelly Cutrone to Participate in Lexus Nashville Fashion Week

February 15, 2011
AMAx Talent + Modeling Sponsors Model Search Competition for Lexus Nashville Fashion Week 

March 7, 2011
Initial Group of Designers Announced for Lexus Nashville Fashion Week Runway Shows

March 9, 2011
Venues Announced for Runway Shows of Lexus Nashville Fashion Week

March 11, 2011
Designer Christian Siriano Headlines for Lexus Nashville Fashion Week Runway Show on March 31, 2011

March 22, 2011
Fashion Industry Panels and Halston Collection at Lipscomb University Add Educational 
Component to Lexus Nashville Fashion Week

March 22, 2011
Special Events at Boutiques, Stores and the Nash Fash Dash Marketplace Celebrate 
Lexus Nashville Fashion Week 

March 29, 2011
****MEDIA ALERT**** Lexus Nashville Fashion Week - Day 1

March 30, 2011
****MEDIA ALERT**** Lexus Nashville Fashion Week - Day 2

March 31, 2011
****MEDIA ALERT**** Lexus Nashville Fashion Week - Day 3

April 1, 2011
****MEDIA ALERT**** Lexus Nashville Fashion Week - Day 4

April 2, 2011
****MEDIA ALERT**** Lexus Nashville Fashion Week - Day 5

September 16, 2011 
The Nashville Fashion Forward Fund Seeks Applicants for New Award
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AllisterAnn.blogspot.com
AllMostFamous.wordpress.com
AllVoices.com
AmericanObserver.com
Apparelndustry.com
BealeStreetChic.onsugar.com
BizJournals.com/Nashville
BloggingProjectRunway.
blogspot.com
ChiChi212.com
ClassyandFabgirl.com
ColumbiaChronicle.com
CNN.com
CollegeMediaNetwork.com
CosmicCaroline.com
DesignatedDryden.com
Fashion.Elle.com
Examiner.com
FabGlanceNashville.com
FancyInTheCity.com
FeedbackClothingCom
Fiber2Fashion.com
FloridaToday.com
Fuse.tv
GlennEbertPR.webs.com
GoodbuyGirlsNashville.com
TheGlamourist.com
HerNashville.com
Icr8Ideas.com
InsideVandy.com
TheJacksonTwo.com
JasonOToole.tumbler.com

KellyCutrone.net
GAOKSP.ideascale.com
LauraMercierNashville.blogspot.com
LeonaCollection.com
Lipscomb.edu
LiveTheFineLife.blogspot.com
Lexus.com
LexusofNashville.com
Love-Simon.com
LuckyMag.com
LucyPopSaon.com
LuxePRandPromotions.com
MarcelleGuilbeau.com
MarriottVanderbilt.com
Media-Newswire.com
MelissaTabor.com
MissionStoneTile.com
Msnbc.com
Musings.com
Nashvillest.com
NashvilleArts.com
Nashville.IsMyHome.com
NashvilleFashionBlog.blogspot.com
NashvilleFashionEvents.com
Nfocusmagazine.com
NashvilleScene.com/blogs.pitw
News-Press.com
NYMag.com/daily/fashion
NowPlayingNashville.com
OutAndAboutNewspaper.com
Pennyweight.online.com
PoshBeauty.com

ProjectArtisan.wordpress.com
QuicksCatchUp.com
Racked.com
Rediff.com
Revamp.com
SarahBGilliamPhotography.blogspot.com
SimplyFierceFashion.blogspot.com
GoSleeveless.com
TheSkinnyVogue.com
StayOnTheGo.com
StellaShops.com
Styleite.com
Stylerant.com
Blogs.Tennesseean.com
Tennessean.com/Shopping
TextileGlobal.com
ToDoodList.com
365Nashville.com
Tonyofallmedia.com
TopangasSecret.com
Twelve19Blog.bogspot.com
UPI.com
VisitMusicCity.com
Vogue.in
WhatsUpLU.com
WhenIWasYourAge.blogspot.com
Wild-AndPrecious.com
WPLN.org
WSVM.com
WTVF.com
Yelp.com/Nashville
ZarnasRunway.com
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